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Abstract

In order to improve the entrepreneurial motivation of college students, the
Ministry of Education actively encourages colleges and universities to
design and train students with entrepreneurial and innovative abilities. Most
of the traditional healthcare marketing courses are designed in the classroom.
It is difficult to train students to experience and let students cognitive the
problems that may be encountered in the practical work or entrepreneurial
process, and how to solve the problem. Due to the increasing competition in
the healthcare industry, hospital administrators are gradually paying
attention to healthcare marketing management. In order to shorten the
learning gap of students, we will develop the marketing ability of students
through this project, and promote students to enter the workplace after
graduation, and be able to integrate with practice as soon as possible. This
study took action research. From February 21 to June 20, 108, a total of 39
students from the healthcare policy and management department of a
medical university were selected as subjects. In addition to teaching students
the foundation knowledge of marketing, and let students understand the
problems that may be encountered in the process of starting a business
marketing campaign and the solution to the problem. According to the
guantitative questionnaire survey, the foundation knowledge of marketing
has been significantly improved before and after the students attend the
healthcare marketing course (pre-measured average 2.56, post-test
3.91,P<0.000). Student entrepreneurship (pre-test average 3.51, post-test
3.57), innovation ability (pre-test average 3.87, post-test 3.93), not
statistically significant difference. In terms of qualitative interviews:
Students believe that the most important thing to do in a marketing plan is
communication (including communication with suppliers and customers).
When writing a plan, you should consider the economic ability of the target
customers to find a suitable product for customers, and you need to adjust
the marketing strategy according to the customer's characteristics.

Keywords: innovation, entrepreneur, healthcare marketing management,
healthcare marketing, innovative teaching method



% ~ F 3 582 P i(Research Motive and Purpose)

é_ﬁ’;-étﬁéf/%i‘?'lf‘ﬁ? F B }3 BLET N mf‘rﬁﬂ'g,-gﬁ ?'?Tiﬁﬁvf?mj()»
jw)il’{ﬁ#q_\ﬁ,gi 4@1@ u;xﬁ‘“mg_gﬂgy_o)ig««%g,%ﬁg

E PR p Ak %Pm'g/— A BBk (e )R Ak RS B
ﬁp‘a‘ﬁuhﬁﬂ BIER c FR R AT EY L fFH e Bv e g
2 i E 1o BRI TR g P B kR e gt b o d TR P o g ARk i
Epre o BRI PIREY s KA E 420 202 A0 AT EHAIE
ETJF],Z’% A h o EEET ’«&érlA 7 BA ;",:_—"ZLL 5] % 51.88% > 4] ‘73‘,;.—“1?! %
40.61%> = g3 F v+ 515 7.51%( o 4 ARAR - 2015) F Ao 59T AL ’ﬁ_#‘zﬂPF” )
5 A& R AR AT mﬁt%" PG B E A R LRI R AN TR
A2t iR R AT
LR AR PR P L e g S B2
BRI TEPE R L A T PE T B eI T S AR (L e R
@? £ u‘w?u IR IR AT R A - -
2-%’? L A ARFENEERTFET L (TRJUERN T T ERLE
) B F ?Eﬁ}"ﬁ”’“#ﬂ\?ﬂ#ﬁ MR EAPROT G ERFHOF L o
FE- g%‘“m”‘i I W R I’fbﬁg SRR ) Il W A
BEAEY IS By R DAE4 Y é}‘w’—;‘“ﬁa a4 jgﬁﬂ';z;ﬁ'}—\-ﬁ;’;j_ﬁjﬁ)’:
‘1[3:?;{'«1»\—&\71\:13\1&?5? CEARER A RFRT TS O RAFL XL

ﬂ“ﬁam —140

Foe gkggf}(uterature Review)

}@?’f f—rfrvliﬂ’“ fRAlEd R ARORE S AL E A
R ;.mFF Heogd Fhizd B IR AARRK “f TOEGRRGRRFT S (7
BT EEESAE S AIRTR S 20 H\Lrpvimpgvf e Sl G S
;%ﬁﬁv@ﬁzﬂ P F LB ERHE S AE  IRTE A B A A A F R
B E AP ISR B E L e P R T ES AR o E T
FEFERESTARAF 2 EY 22 o

()P BT R
FHFAT AT EARR Y 2 > LR R ﬁm*}%ﬂ ¥ %2

F""m‘ﬁvf‘aél‘“%ﬁdﬁﬂ"sl% THEEFT FOREL P E LR
PRI R i 7k g e T Jf#B"f’Tf’? ) 1L R AR %\(Carr&Kemmis, 1986)-
FEFT EARHPI TP B RERE R A B g g 2ARB A D

FREIRIBAE AP AT ARG PH LT fop §eniT
B0 RAE AT AR B i P B £ - it KT R B efER TR (F s
2001) o d M TEA T BAFST A MEFT T EARTF L0 FH PSR
A% > Elliott(1992)3% % 7 #4723 B4 %?;gqﬁ’;w“ B g T o

CEIRERCAERFAHLIR S B R



RAREL § TS s £ F Rdentrepreneur) £ dp # AT { A hiAE 2 20 ik
M RE SR sff“ e 4 (Dees, 1998) - Young(1983),z,¢; | £ A% 7950 ¢

r‘f’!;}‘i‘%ﬁ‘ ﬁ"bg t’ ’; :ﬁ 2 ﬁé ﬁ,ll—;— I—-_ ’—T—;p ) Li{@ﬁ " sy 1) & Lﬂl——vﬂg
BAEAE :}%E’w\z R é«kﬂ/}kmﬁj-}_gmﬁ@ﬂ_ §_+z/w\ T s o T8

LG P ii’;,: % B ii—mbﬁ g(LICht 2010) > 5 A- g ':"r—ﬂ FWK/{Q}K B o
?izﬁ«ﬁ“g‘%g » H B fenp fﬂﬁr;q,‘ﬁ £ g X mﬁigi}- iz (Battilana
&DmMo%N)f%%é%ﬁ%”ﬂ ?%ﬁ f%%é%ﬁméi?ﬁ
ik € plE foo TR A RAAL € R AR A A1 K 0 2L F 1L B g ¥
o Mair & Noboa (2003)3% & A+ gf, *f#ﬁfm‘hﬁ& H_Kkp FF”T B A él%
Beig AR o B PR AARE A E LB E X D AFE TR L AL DA E 0T
EEERPER IR -Fl b X im@*’ﬁ o

FHeo s Bl F A AR A g ERLLAFREDEL FF - F3 3 i
£ %Nﬁd B E ?i%ifamfiﬁﬁg IR R - Rl
AEEIRE BAERpOERT R HFL I (#44 - 5E—+#§' 2009) -

Blrklnshaw(ZOOO)#ﬁ P TAIEMA | B - BB o g AL E RLIATRGE
¢ BATOA B JRAR 22 2 %rﬁvi;)t%ééz“ HE B A KDL ATE £ -Jones
& George (2015):0 4 A1 ¥ 7 AAp T ¢ F A3 FY B¢ T f F 8 F £
ol e g I HEFTen (N en) A SRR A | o £ ;ﬁ’i\a‘{’ﬂ{
#wrﬁ?%jﬁ%maﬁzgﬁﬁ%g’fii%ugﬁﬁf%?%wﬁ
A SRR R B EAET o BIF T - B~ mF 22(2007)305 T A
LA 'ﬁﬁﬁim'—;ﬁ#%a:%{ﬁ%%ﬂoﬁiﬁﬂ{eﬁ
r_l'lﬁ fr,ﬁ_k?{mlpki BT RN IRE N 17 ﬁF’ﬁ% ] :F\Q‘ﬁ | A4+
AR 3 TP gEERT T TR Z 2 AT T o TR *%l%
B e
Linder etal. (2003):2 % s AIATE 4 T m i Sy FATePRE » & 3
ARG R E o BEREAL- TS 0 F R G PRIFF EF AIFTEE
kB E EPS e BB RE X o7 B o I 3% 2 P AR 22 & (Mylopoulos & Scardamalla

2008) » & p R AIEBRAT T E o PRIFAIATT MR REE RE BN 2R R4
%%%Emﬁ"vﬁniﬂm@?r @fﬁ%ﬁﬁﬁ*’waﬂim
J%F‘?;Er‘%%”b’ Pﬁiiz»ﬁﬂii#g(Shute etal., )o

%"?SF‘H 54%;@%**@’””
LT LB R B AIRTR A B
e A ’/%"L%W?ﬂ’%fé‘ﬁg
4
A

o
il
%
"
S =
:.
)\4.
>_L
L
>f
5
S S
s
JH*%
&
-\-\‘1@
\.

Fﬁ%ﬁfﬁﬁwﬁﬁéﬁ?m§%%@é
RE e Fe o ﬁmv”i*%%g%‘f B84 g 3iTa
FEd ARG R M RIATE R o R ACE

Simpson et al.(2006):% 7 ¥

(P
BAIRTeh™ & B AT 4 o

(Z)RAP ?Hip M= 7

B3 BN OB AIE C AIATAR AT L S 3R E S 2 IS
épiﬁ%@@WE~ﬁ%ﬁ~mﬁﬁﬂmlwtﬂ\ﬁ+% 2009; Dees,
2001)4F 31 & £ Pl £ FAR > B o £ B 4 hplaTe f1E chio
ﬁ*%omsawmu AT 8 o mNAERHN T 0T SRR

%t ¢ z p i r(autonomy)~ £]RTE(innovativeness) ~ b & ik 4 |2 (risk taking)
g3 )@.rﬂ‘ (proactlveness)

1. g1 #74(innovativeness)



RIFTIE R dp pIATH # & A & /7 F 1 ahjp ik 4 (Miller, 1983) - ¢ 7 7 3
WFA S RIS 2 A AR P RFIGE § ERA VAR S ATA S ATHAR

g 21 2 1 (McFadzeanetal,, 2005) o £I#7127 £.45 1 B § AR ehf ik
S T AT G R L 0 ¢ AEATA SFRARE R R RTE RPN
BORTALH _'rfvs’g? o FAIATIEF s i 1&%#‘—% ¢ <1 (Lumpkin & Dess,
1996) « 1% F ~ #4ei# (2006) 3 5 AIFATEAp BATOPLL o BBATA &~ AT
B Az 2 %frﬁﬁizz»%hi B iEa A E“é_,_%‘r B OE AR o T A FE
A a g P ARPRIRTAALY o iBa £l - BATHUR LA AT R

2.p A& (autonomy)
=% £l *ﬂ*—'%#é SUEEE B A S B A AR ARy

QIR o il e N Rl sz—.;\?jﬁl FRadE 2R o FRSRR EREr L7
HeA cn® B2 ¢ o TPt > oA B E A E How b 42 %2 (Lumpkin & Dess,
1996) * Miller (1983) 77 § 4 > f 5 F A1 E M4 chg £ LR E § 44
v R RpAMNETE o Hart & Banbury(1994)wa R YRR P i ‘f e
A=W fies (command mode) © E AIEMA hiT 5 ARG ERpAEEF K F
200 Fa A AR 4 T oA b e 05N (generative mode) o R e
g2 g AR KR p RS R R SRR F A ST A L o Hart
& Banbury(1994) # # %L:Ja:% Frlfe i K HEsS 0 & B I # anf] E REA
F:\../pmvip «kl;‘\-ﬁrs)";mg A e

3.k *& -k 3 (risk-taking)

Bmes e A BAREELATEREPTRTBR > LAFTEARE
A i 4 (Miller, 1983) o 4r % A1 ¥ R p| £ A4~ %= ¥ T fokER g
fom E E P glR7en P eh(Covin & Slevin,1991) - Lumpkin & Dess(1996) 4= 3
BROAFFE-BA LI TR L AR E TS ARKETRITELER % -

4.3 Bt (proactiveness) :

Lieberman & Montgomery(1988) 5334 F & % B ¥ F foi%iae 43 5 4
EHED S ¢ 2 rpEEED S R Fﬁib AR FERGFR > 2T LI
Jie 1% (proactiveness) sk " o Venkatraman(1989) l4p ! 37 x4 {a‘;] i
FRIRBI R R g ot BT B mﬁﬁg Pf'pé’:ﬂb IR ﬁi
TEFEPFTH GldeF g 3T A W‘#’?Pij&i\ TEM o H 3 i e 9
R A S A B S RIFE R E o T R IERT FanE "T’F‘%B"H
FI & — 257 s 14 (proactiveness) » &A1 44 ohE & 78 H 5 (Lumpkin &
Dess, 1996) -

FAEARATERPEELAELSAFT S AR L E L
Fabp A %¢y<oﬂ %P FEEEY ’ﬂﬁ%hﬁﬁﬂ$
o RBEAFFEEFE A %*mﬁi RIRTICE A A

% ~ 7 3 * i (Research Methodology)
-~ HARd



AR N EFEAEFH A DB R LB FR Y
%a*ﬂﬂ°*ﬁ$%ﬁ“$’iﬁﬁ%ﬁﬁﬁﬁ§%ﬁﬁ%ﬂﬁﬁiﬁ
Aoswd (¢ 2l R rEdMe B REAM R EIE N Tay
AT BB CEFAHF TR R AIBHERE B RS L B
)ii\g\v}'—’rj)i'%_«‘z—r‘; -~ F‘Nﬂ ig—&m,,ta EHE P fi“@‘ir‘%%ﬁ%_‘;iﬁ)
%ﬁ#ﬁ?*?\@’A@%;$ A LR R EY S AL - 5
AFSRIE B 17T H I 18 0 B2} LR FH pRIE SN F o A
AEVASH LR EHEEEEE > TR LB L 2E o A5
WL ER KR I RS PRI BER

S R )

BALH - BT R AN L 0 A0 B AF A L2 F R 74 et
?‘J‘%}%f‘r ? WL A1 E S RIRTauEA o B E R LT
B2 Eiﬁg’limuﬁﬂki 247 AFR 3 EAAEE 4 AAR
L5 AAEF A R & § A M ARIA i bldeiT 4
AP> P HEHE > B F R T ii% T E o £ 6 BRI o HIETHAM & 5
FRITAE S R F RS £ 14 B o A EHA & 5 L P AEfRA
PR F R 10BAA - VR E - R ES AR F S *’}%«%ﬁ@&f—?ﬁﬁgg
PEA B AR AIFTHA GhE B o 3B EIRMET O A P AR B hE A
BRSPS R ARR P £ o

RV 2

dN BRI I RERIR - DA LT mpbamss 10
%?%@ﬁﬁﬁ%ﬁﬁﬁﬁhﬁoP{%%éi%%%ﬁ%%}4 '
FREHFRGAE D AP FRLR L 107 B ERF - B

na

i

HE Gy
P 3

2~ 5 F T~ 3 + % (Teaching and Research Outcomes)

S RkEERES %

(-)FL8YV s
BEARFETE T BE R AR R L RS Y F A
FITER B2 FRBHERIZAE R T TRAE o



(= )EFFm#

(2 )£ fF =



(z)REFREF L
« PER L
dNAPRERERNTEY AT FRRE R AT E
WR e d o FA R E ARG T
© R E A RER RS RFUTLFF L
7 o
o AAH TEBEF (TP B
FRHERGAE A EL2LPD 0 B EF A | pF
TR R RS AR RS RER T R AR
ik
cEE o AAraigF L af R anFH AL o o
FHEDIEY RE LR DL BRI F
FEB0NgE Y FEARIIAS > FRE ¥ RIS
HE L o
© A/ PRARE # E F R A M
TA N - X E R AR F 2 ZRRATREH

9



f“"')’f”&dﬁ-\_%']%’nﬁr%?‘lﬂﬁﬂq—‘% I it

"'#?‘Hé’ﬁmﬁwﬁ PRZ@'@"%?E}%‘/%%#E%"
LR TG AIER FREL ARFOVAETI IR
$—f}>f«‘rﬁ:}i’¢ ]\Od%f‘-F&*F‘: %4%3‘:,9«’*&
ﬁﬂﬁigﬁmﬁwxmﬁﬁﬁ ﬁf%é%w
Eo’go

<
FAFpo BRI HRE L 0 2R DR o
SRR AR RPNV R LT SR F T BT
* RIAT Ji‘c 4 ik«—’fﬁﬂﬁ B &

R F A R kAR ’;F;i JELVAE- SE NS
o £ FR%Z-?:"J&S#&_F VAR R PEFIA|RTA A ¥
3 Bigk AP AR 5o AATE AL 4 ToEee
JILZ?‘»{(‘VE e RFMP PR ELR o

e ART AL RRAREHLL Y R
G PER OREDIE A AIFT 4 o

F_‘-
4%
\ &~
4&

(I)F28¥v4a
B4 FN AP B B d ¥4y > T EGIRE Penf (FiERE
Fh O RGRFEGEAAT LI F LR g T SEEN KRS

]y St ﬂ%}lﬁv 0

(R )F25Y¥ S xirv i
1.7
TN ERERRF R FABRFRFHPRED
Wi A# o3t BFED(FRT5E 2560 {88 3.91
P<0.000) - 5 # £ % H 4 (300 T ¥aE 3.51 5 5P 3.57) » AT
WA (AP T e 3.87 0 4R 3.93) A MV EFLR -

2.5 g
EEFEPH e 2RI -BAEAEIEN RN E
T & +’}>'\,§_1§(s “:—h lr_f@.rg«fr@pi‘m,ixa’) ’L‘J,_jr;z;é,{,:_g,n]p_é? ’
BH 2P BHEENGRNAFPP LA ¥ FEEF
REE i T P 4 g o

10



%+ 2 )lfJe(References)

o A4 PL 4R (2015) - & 4 X 0B % P Al E R OB G 2 I o= o
https://tw.news.yahoo.com/%E5%B9%B4%E8%BC%95%E4%BA%BAY%E6%S8
0%95%E5%86%92%E9%9A%AA-
%E5%89%B5%E6%A5%ADY%E6%84%8F%E9%A1%98%E4%B8%8D%E5%
8F%8A5%E6%88%90-090250167.htmlsu0

BATA SRS AF(2000) 0 kg & EAIE R A AIRTE GG o HlEE L
T %e X F5e o 85-105 -

® R~ B w (2002) 0 AR BT ERLOTE P 2 RYAE 0 1(1)
1-20 -

T F#(200])  FHARE B L DR BEBEREY o ¢ BFARGAREKET L iR
Py ENARRE L AT 223-239 S A

F1H 7 0 BHcfE(2006) AR F AT 2 w S B Y LA SN 0 AR
BT %- B % - #1437 o

FIH T~ ot ~ mw 2(2007) » SRl F SR O € men MR A1 E
2FEy %= %% =4 5172

e (2007) > ARG EFA L FEZE 0 FARE KT F T 0 10(3) 0 75-90 -

Battilana, J., & Dorado, S.(2010). Building sustainable hybrid organizations: The case
of commerical microfinance organizations. Academy of Management Journal, 53,
1419-1440.

Birkinshaw, J. (2000). Entrepreneurship in the Global Firm: Enterprise and Renewal.
Sage Publications Ltd.

Carr, W. & Kemmis, S. (1986). Becoming critical: Education, knowledge and action

research. London: Falmer.

Covin, J. G. and D. P. Slevin (1991). A conceptual model of entrepreneurship as firm
behavior. Entrepreneurship Theory and Practice, 16, 7-25.

Dees, J. Gregory(1998). Enterprising non-profitss: What do you do when traditional
sources of funding fall short ? Harvard Buusiness Review, January-February, 5-
15.

Dees, J. Grregory, Emerson, Jed & Economy, Peter(2001). Enterprising nonprofits: A
toolkit for social entrepreneurs. New Yourk: John Wiley & Sons, Inc.

Elliott, J.(1992). Action research for educational change. Milton Kenes: Open
University Bookds.

Hart, S. and Banbury, C. (1994). How strategy-making processes can make a
difference. Strategic Management Journal, 15(4), 251-2609.

Johnes, Gareth R. & Jennifer M. George (2015). Contemporary Management, Mc-
Graw Hill, Sixth edition.

Lieberman, M.B. and Montgomery, D.B. (1988). First-Mover Advantages. Strategic
Management Journal, 9, 41-58.

Licht, A.N.(2010). Entrepreneurial motivations, culture, and the law. In A. Freytag &
A.R. Thurik(Eds.), Entrepreneurship and culture: 11-40. Berlin: Springer-Verlag.

Linder, J. C., Jarvenpaa, S. & Davenport, T. H.(2003). Towards an innovative sourcing
strategy. MIT Sloan Management Review, 44(4), 43-49.

Lumpkin, G.T. & Dess, G.G. (1996). Clarifying the entrepreneurial orientation
construct and linking it to performance. Academy of Management Review, 21,

135-172.
11


http://sk.sagepub.com/books/entrepreneurship-in-the-global-firm?fromsearch=true
http://sk.sagepub.com/books/entrepreneurship-in-the-global-firm?fromsearch=true

Lumpkin,G.T. & Gregory G.(1996).Clarifying the entrepreneurial orientation construct
and linking it to performance,Academy of Management Review,21(1),135-172.

Mair, J. & Noboa, E.(2003). Social entrepreneurship: How intentions to create a social
enterprise get formed. IESE Working Paper No. D/521.

McFadzean, E., O’Loughlin, Andrew, Shaw, Elizabeth (2005). Corporate
entrepreneurship and innovation partl: the missing link. European Journal of
Innovation Management,8(3),350-372.

McKernan, J. (1996). Curriculum action research: A handbook of methods and
resources for the reflective practitioner. London: Kogan Paul.

Miller, D. (1983). The correlates of entrepreneurship in three types of firms.
Management Science, 29(7), 770-791.

Mylopoulos, M. & Scardamalia, M. (2008). Doctors’ perspectives on their innovations
in daily practice: implications for knowledge building in health care. Medical
Education, 42(10), 975-981.

Simpson, P. M., Siguaw, J. A., & Enz, C. A. (2006). Innovation Orientation
Outcomes: The

Good and the Bad. Journal of Business Research, 59(October), pp.1133-1141. Shute,
R., G. Davies, S. Clee, T. Coupland, J. Melton and K. Forsyth (2012). Inclusive
communication: a tool for service innovation, British Journal of Healthcare
Management, 18(1), 19-27.

Venkatraman, N.(1989). The concept of fit in strategy research: Toward a verbal and
statistical correspondence. Academy of Management Review,14, 423-444,

Young, D.R.(1983). If not for profit, for what? A behavioral theory of the nonprofit
sector based on entrepreeurship, Lexngton, MI: Lexington Books.

12



